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ENTER FOR YOUR CHANCE 70 WIN A TRIP 70 SEE
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a 4 day getaway for two to
New York City to see
The Phantom of the Oper.
on Broadway
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The trip includes 4 days/3 nights
standard hotel accommodations
(double occupancy) in New York

City for winner and one guest;
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round-trip coach air transportation,
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and 2 tickets to see the Broadway
show The Phantom of the Opera.

All entries must be postmarked by 7/29/05
and received no later than 8/4/05.
See rules below for details.

WARNER HOME VIDEO THE PHANTOM OF THE OPERA DVD SWEEPSTAKES OFFICIAL RULES

Enter to WIN a trip for two to New York City to see
The Phantom of the Opera on Broadway!

“ERE IS I Hand-print on a 8” x 5” card your 2 Mail to: The Phantom of the Opera

full name, complete home address DVD Sweepstakes )
“ow To (including zip code), da,ytime P.0. Box 3706, Tustln, CA 92781
telephone number (including area All entries must be postmarked by 7/29/05 and received no later
[NT[R: code) and date of birth. than 8/4/05. See rules below for details. No purchase necessary.

NO PURCHASE NECESSARY TO ENTER OR WIN. A PURCHASE WILL NOT INCREASE YOUR CHANCES OF WINNING. VOID IN FLORIDA, PUERTO RICO AND WHERE PROHIBITED BY LAW. SWEEPSTAKES STARTS ON MAY 3, 2005 AND ENDS JULY 29, 2005 (THE “ENTRY PERIOD”).

1. ELIGIBILITY: The Warner Home Video The Phantom of the Opera DVD Sweepstakes (“Sweepstakes”) is open only to individuals who are legal residents of the 49 United States or the District of Columbia who are aged 18 years of age or older on date on entry. Void in Florida, Puerto Rico and where prohibited by law. Employees of Warner Home
Video Inc. (“Sponsor”), Vertical Marketing Network LLC, their respective parent companies, affiliates, subsidiaries, divisions and advertising and promotion agencies and members of their immediate families (spouse, parents, children, siblings, and their respective spouses) and persons living in the same household of each are not eligible to
enter or win. By participating, entrants agree to be bound by these Official Rules and the decisions of the Sponsor and the judges, which are final and binding in all respects. Sponsor reserves the right to verify eligibility qualifications of potential winner.

2, HOW TO ENTER: To enter, please hand print in ink your full name, complete residential address (including zip code), daytime telephone number (including area code) and date of birth on a 3" x 5” piece of paper and mail in a business size #10 envelope to: The Phantom of the Opera DVD Sweepstakes, P.0. Box 3706, Tustin, CA 92781. Entries
must be postmarked by July 29, 2005, and received by August 4, 2005. Multiple entries are allowed as long as each entry is mailed separately with only one entry per stamped outer envelope. No metered mail accepted. Proof of mailing does not constitute proof of delivery. Sponsor, Vertical Marketing Network LLC, prize providers and each
of their respective parent companies, affiliates, subsidiaries, divisions, and advertising and promotion agencies, all of their employees, officers, directors, shareholders and agents (collectively, “Released Parties”) assume no responsibility for lost, misdirected, incomplete, illegible, damaged, postage-due, or late entries or for any human,
mechanical or other error that may occur i the processing of entries in this Sweepstakes. Entries void if printed by machine or otherwise mechanically reproduced. All entries become the property of the Sponsor. Sponsor will not acknowledge receipt of or return entries. False or deceptive entries or acts (as determined by Sponsor in its sole
discretion) will render the entrant ineligible.

3. PRIZE DRAWING: Potential winner will be selected in a random drawing on or about August 18, 2005, from among alleligible entries received. Prize winner selection is under the supervision of Vertical Marketing Network LLC, an i judging

4. PRIZE AND 0DDS OF WINNING: Grand Prize (1) “The Phantom of the Opera DVD Sweepstakes” getaway to New York City for winner and one (1) guest. (Approximate Retail Value $2,400.00). Trip consists of 4 days/3 nights standard hotel accommodations (double occupancy) in New York, NY; roundtrip coach air transportation from major
commercial airport near winner's residence; 2 tickets to see the Broadway show The Phantom of the Opera. Odds of winning depend on the total number of eligible entries received. The prize is only as detailed above, with no substitution, transfer or cash equivalent permitted by winner. Sponsor reserves the right to substitute a prize (or portion
of the prize) of equal or greater value inits sole discretion if advertised prize (or applicable portion of prize) is unavailable for any reason. Winner s solely responsible for all meals, service charges, telephone charges, gratuities, all applicable federal, state and local taxes, and all other expenses associated with the prize not explicitly stated herein.
Winner and guest must travel on same itinerary. If quest is a minor, he/she must be accompanied on trip by his/her parent or legal uardian (.e., the minor's parent/legal guardian must be the winner). Winner must make all travel through i Reservations are subject to availability and must be booked at
least 45 days in advance of intended date of departure. Prize travel must be taken before July 29, 2006. Trip is subject to availability, holiday/blackout dates and other restrictions.

5. WINNER NOTIFIGATION: Potential winner will be notified by mail. Potential winner will be required to sign and return to Sponsor an affidavit of eligibility and liability release, and (where legal) publicity release within fifteen (15) days of date indicated in prize notification. Guest of winner (if guest s a minor, his/her parents or legal guardian) must
signand return a liability release and publicity release, prior to issuance of travel documents. If potential Grand Prize winner fails to timely return the properly signed affidavit and releases or other prize documentation, or chooses to decline the prize for any reason or fails to comply with any other requirements as set forth in these Official Rules,
the prize may be forfeited and an alternate winner selected. Return of prize notification as undeliverable, or inability of Sponsor to contact a potential winner may result in disqualification and selection of an alternate winner by random drawing. Prize will be awarded only upon winner verification by Vertical Marketing Network LLC. Acceptance
of the prize constitutes permission for Sponsor to use winner’s name, voice and/or ikeness without notice for advertising, trade and promotional purposes without further compensation, unless prohibited by law

6. LIMITATIONS OF LIABILITY: By entering the Sweepstakes, all entrants release and agree to hold harmless the Released Parties from any liabilty whatsoever for any claims, demands, costs, injuries, losses, liabilty, actions or damages of any kind and attorney fees, whether or not in connection with litigation, including, but not imited to,
any harm or loss caused by, contributed to, arising out of or related to entrants participation in this Sweepstakes or in connection with: (1) entering the Sweepstakes; (2) acceptance or use/misuse of the prize or (3) anything related to the Sweepstakes and/or the awarding of the prize. The Sweepstakes is governed by the laws of the State of
California, with venue in Los Angeles County, California, and allclaims must be resolved in the appropriate state and federal courts of Los Angeles County, California.

7. WINNER LIST: For the name of the winner, available after August 18, 2005, send a self-addressed, stamped envelope to: The Phantom of the Opera DVD Sweepstakes Winner, 15147 Woodlawn Avenue, Tustin, CA 92780. Requests must be received by August 30, 2005.

8. SPONSOR: The Sponsor of the Sweepstakes is Warner Home Video Inc., 4000 Warner Blvd., Burbank, CA 91522.

9. SWEEPSTAKES ADMINISTRATOR: The Sweepstakes Administrator is Vertical Marketing Network, 15147 Woodlawn Avenue, Tustin, CA 92780.

©2005 Warner Bros. Entertainment Inc.




